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ABOUT THE BURNETT BRAND AMBASSADORS PROGRAM  
 
BRAND AMBASSADORS  

 
 
 
FORT WORTH MEDICAL STUDENTS SHARE PASSION, STORIES 
https://mdschool.tcu.edu/news-item/fort-worth-medical-students-share-passion-stories/ 
Video: https://youtu.be/X2_neFzhS_0  
 
WEBSITE STORIES  
 
FORT WORTH MEDICAL STUDENTS SHARE COVID-19 EXPERIENCES Feb. 1, 2022 
Protect the Purple Campaign with Video Stories Featuring Brand Ambassadors: 
https://mdschool.tcu.edu/news-item/fort-worth-medical-students-share-covid-19-
experiences-ive-seen-both-sides-of-the-spectrum/  
 
FORT WORTH MEDICAL STUDENT LAUNCHES BARBER SHOP TALK THERAPY May 2022 
Brand Ambassador Toni Igbokidi shares his community project. 
https://mdschool.tcu.edu/news-item/fort-worth-medical-student-launches-barbershop-talk-
therapy-project-in-fort-worth/  



 
TCU GIVES DAY ADVANCEMENT CAMPAIGN October 2021 
Video campaign to encouraging giving on TCU Gives Day with Brand Ambassadors 
https://mdschool.tcu.edu/news-item/how-giving-impacts-fort-worth-medical-students/  
 
LETTERS OF GRATITUDE VIDEO CAMPAIGN May 2021 
Brand Ambassadors Write Letters of Gratitude to Faculty Members 
https://mdschool.tcu.edu/news-item/letter-of-gratitude-by-mei-mei-edwards-to-karim-
jamal-m-d/  
 
https://mdschool.tcu.edu/news-item/letter-of-gratitude-by-shanice-cox-to-lisa-mcbride-ph-
d/ 
 
https://mdschool.tcu.edu/news-item/letter-of-gratitude-by-charna-kinard-to-kimberly-
washington-m-d/  
 
https://mdschool.tcu.edu/news-item/letter-of-gratitude-by-quinn-losefsky-to-terence-
mccarthy-m-d/  
 
https://mdschool.tcu.edu/news-item/letter-of-gratitude-by-brandon-mallory-to-terence-
mccarthy-m-d/  
 
TRAINING EXAMPLES  
 
STUDENTS LEARN HOW TO CREATE THE PERFECT PITCH, MAY 2022 
Staff Member Shelia Scott Teaches Interactive Pitch Class to Brand Ambassadors  
https://mdschool.tcu.edu/news-item/fort-worth-medical-students-learn-how-to-create-the-
perfect-pitch/  
 
NBC 5 ANCHOR SHARES TIPS WITH BRAND AMBASSADORS 
https://youtu.be/PS1oGsRXvEY  
 
SAMPLE TRAINING SLIDES  



 
 
 
 



MARKETING EXAMPLES 
 
Two Brand Ambassadors Highlighted in TCU Institutional Ad August 2021 
https://mdschool.tcu.edu/news-item/two-medical-students-featured-in-new-tcu-tv-
commercial/ 
 
 

 
 
MEDIA EXAMPLES  

 
TCU MAGAZINE STORIES WITH ORIGINAL SIX BRAND AMBASSADORS  



TCU Magazine Stories  
Med school, year two feature installment - 42,775 page views (2:41 average time on page)  
Med school, year three feature installment - 4,150 page views and counting (3:37 average time 
on page) 
 
Year One (FALL 2020): https://magazine.tcu.edu/fall-2020/fort-worth-md-school-first-year/  
Year Two (FALL 2021): https://magazine.tcu.edu/fall-2021/md-school-year-two/  
Year Three (FALL 2022): https://magazine.tcu.edu/fall-2022/md-school-year-three/ 
 
ABOUT THE BURNETT BRAND AMBASSADORS PROGRAM SELECTION PROCESS 
 
INVITATION TO APPLY  
 
SOM Brand Ambassadors Application: Deadline – 5 p.m., July 5 
If you know of someone who would like to join this program, please encourage them to apply 
by 5 p.m., July 5. We will fill one open spot for Class of 2025 and six spots for Class of 2026. 
Here is what is expected of a Brand Ambassador: 

• Serve during the 2022-2023 Academic Year, which begins in July 2022 and ends June 
2023. 

• Attend at least one of the SOM Brand Ambassadors Media training sessions. For Class of 
2026 brand ambassadors, the first training session is mandatory and will be on July 22; 
the session is optional for all other classes. 

• Submit IG Takeover Responsibility Agreement form and host at least one IG Takeover 
during the academic year or participate in a SOM social media campaign (FWMD Live, 
video, etc.) 

• Participate in at least one media interview request, SOM interview request, marketing 
request, advancement request, video request, photo request or social media request 
during the academic year.  

Read more about the program and watch a video here. 
  
Application & Deadlines: 

• Fill out the application form and upload a 30-second video on why you want to be a Brand 
Ambassador by 5 p.m., Tuesday, July 5. 

• A Selection Committee consisting of faculty/staff members and current SOM Brand 
Ambassadors will choose who will move on for interviews. Note: If you signed up to be on the 
selection committee, I will be contacting you on July 5 with further instructions. 

• Selection Committee will conduct Zoom interviews with candidates July 6-8. 
• The new SOM Brand Ambassadors will be announced the week of July 11. 
• The new SOM Brand Ambassadors will attend a training session on July 22. 

 
SAMPLE INTERVIEW RUBRIC  
 



 
SUPPORTING ANALYTICS AND DATA 
 
ADMISSIONS STORY >  
Applicants Double in 2021 
https://mdschool.tcu.edu/news-item/fort-worth-m-d-school-application-submissions-
doubles-for-2021-academic-year/  
 
WEBSITE  

 



 

 
 
SOCIAL MEDIA  
Burnett School of Medicine Social Media accounts) 
FACEBOOK and INSTAGRAM Accounts (Posts involving students as brand ambassadors) 
 
Impressions: 110, 300 
People Reached: 103,403 
Engagement: 5,405 



Video minutes viewed: 13,552 
Video Views (Instagram): 19,246 
Video Views (Twitter): 2,901 

 
 
INSTAGRAM AUDIENCE 
 

 
MEDIA HITS  
TV & Radio Media Reach (In 20 different states including: Texas, California, Florida, 
Illinois, District of Columbia & New York) 
 
Households Reached: 1,386,325 
 
TV & Radio Media Reach (In 20 different states including: Texas, California, Florida, 
Illinois, District of Columbia & New York) 



 
Households Reached: 1,386,325 (TVEyes.com) 
 
TV Publicity Value (In 20 different states including: Texas, California, Florida, Illinois, 
District of Columbia & New York) 
 
Total Publicity Value: 107, 967.91 per 30 seconds (TVEyes.com) 
 
Web Stories Published in 2021  
 
Web Stories: 22 stories from 18 outlets (Muckrack) 
Total Monthly Unique Visitors: 48,776,199 (Muckrack) 
 


