
Communications driving traffic to the 
microsite and reactions



We informed and inspired

● 4.60K emails hit inboxes
● 1.91K alumni received email communications
● Over 19,000 donors received a thank you note



We shared microsite assets across social 
media channels

• Seen by 1,351 people
• 54 people shared, 

liked or commented

• Seen by 3,624 people 
• 166 people shared, liked or 

commented

• Watched 3,796 times on YouTube



We deployed all key microsite assets on 
our primary philanthropy social channel



We used our networks to share microsite 
content



We used the microsite to inspire staff

This post helped meet our objective of staff feeling informed and proud of 
the role they played in the campaign.
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