Dear World...
Yours, Cambridge

Communications driving traffic to the
microsite and reactions

58 UNIVERSITY OF The campaign for the University
@9 CAMBRIDGE and Colleges of Cambridge




We informed and inspired

UNIVERSITY OF
CAMBRIDGE

Dear Warld..

nznk you

Doar Madamisic

T Camasign far iha Univarety 2nd Colages of CAMAYISGE Nas now o6, Win a0
raceinay 1 o £2217 Bl risac

Tris et Serievemant wis ol RS s peSSiNG WIS SLeer a0 ands 1Ka o

Tracgraut Saptembar wa Wi e ShSrig SIS O i ISt 6 CATPSIGN N2 had scrozs
[—— Frem atare
terving thes aludirt axpiiencs, B akcries Delce s & snapsnet of phianirvagy's afect
arass Collegiala Careridge.

| ancouraga you n asplars mars siodes of Inpact on our e and goolal medls.

Crca again, my haarat hanks far your codicalion b and belietin Canbridge.

Yours
asszn

Every gift has a positive impact

Dear World.

Thank you

B NIVERSITY OF
CAMBRIDGE

MNewis for alumni

Dear World...

Thank you

Daar MadamSic

Tha CmEIign for G LInkarasy 0D Calkios of CAMENDRa RS oW C1250d, W an
evtracestinary bt of more han £2.2 bikon misa, Thank you far your suppart o

Inour specil Saaturo (his manh we lank back at ivea sinras hal celatvata a omar of tha
‘Cambiiags communiy io build & Eaghlar futur. From ground-Sraaking student accesa
Iilisives, 1 ciifcal resaarch, ko expanding our undersianding af e past, Camtridga s m
& @farancs ameund tha ward. You may alse [ & gxplon Cambridp's olobal Impant, wit
1007 Q717G Eostivg aact your Lvwersly i Rng 0 @vary contirént, ar walchn I fim mat
highiighi tne Impact af e carmpsign o Cambridge.

g

For sight canturies aur idess haw inspired ina warkd Bt cur wark s nof yof dana — walch Bs

Asson Traun
Executive Direcior, Devaiopmar and Alumn Relians

e 4.60K emails hit inboxes
e 1.91K alumni received email communications
e Over 19,000 donors received a thank you note
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‘The scale of what the campaign has achieved is impressive: over 400 new poss, 71 new buidings,
235 milion raised for student support, and research taking place on every coniinent. More than
230 University.
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We shared microsite assets across social
media channels

University of Cambnage alumni Cambridge Alumni
Naomi Morris @- 1

Thank you for believing in Cambridge! A

The Dear World..Yours, Cambridge fundraising campaign has raised over £2.2 billion for the
University and Colleges of Cambridge.

From bursaries, scholarships. and new academic posts to new initiatives, buildings, and facilities.
philanthropy ensures that Collegiate Cambridge continues to serve society through academic
excellence. .. See more

Sir David Attenborough
Clare Colleges1945
Patron‘of the Cambridge
Conservation Initiative

e @0 B OO @ O 02

L Download 3¢ Clp =+ Save

252 views 24 Oct 2022
The campaign for the University and Colleges of Cambridge, the largest in Cambridge's history, has raised over £2.2 billon.

From bursaries, schelarships, and new academic posts to new initiatives, buidings and faciliies, philanthropy is ensuring that Collegiate Cambridge continues to serve society through academic
excellence.

None of this is possible without the vision and generosity of our doners, volunteers and alumni
141/333

Tofind out more visit: wwwphilanthropy.cam ac.uk/thank-you

+ Seen by 1,351 people + Seen by 3,624 people » Watched 3,796 times on YouTube
* 54 people shared, * 166 people shared, liked or
liked or commented commented
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We deployed all key microsite assets on
our primary philanthropy social channel &

« Tweet

Cambridge Development and Alumni Relations
@YoursCambridge

# The Dear World..Yours, Cambridge campaign has
helped fund 4.316 studentships, bursal and
scholarships.

This means more bright students can study and excel
e Uniwithout financial concerns.

Discover how #philanthropy is changing lives:
ow.ly/pmSE50LfmKU

studentships,
bursaries and
scholarships created

2:47 pm - 13 Oct 2
&  Thread

Cambridge Development and Alumni Relations
YoursCambridge

Find out more about how philanthropy at Cambridge
is having a global impact:
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< Tweet

Cambridge Development and Alumni Relations
ambridge

#Philanthropy is ensuring that
continues to serve society through academic
excellenc

#ThankYou to all of our donors, volunteers and
#CambridgeAlumni for your support so far. @@

Explore what we have achieved together:
philanthrc c.uk/story/thank-you

Dear World...

©:30 am - 12 Nov 2022

Gambridge Developmentand Alumni Relations
rsCambrid

The Dear World..Yours, Cambridge campaign has
helped to build or improve 178 buildings across
Cambridge.

Meaning that students and staff live and learn in
surroundings fit for the 21st century and beyond.

Read more©ow.ly/ArRO50LvPy9

dgeUniversity #Philanthropy
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« Tweet

Cambridge Development and Alumni Relations
ambridge

For eight centuries our ideas have inspired the world,
and for eight years our campaign has made a massive
impac

We've raised £2.2b to explore human culture, expand
human knowledge and enrich human lives.

Thank you for your support!

phi hropy. ac.uk/story,

£2.2+ Billion

<« Tweet

Cambridge Development and Alumni Relations
@YoursCambrid;

Did you know?
The Dear World... Yours, Cambridge fundraising
campaign has resulted in new and expanded

research and collaborations on every continent! @

Explore our map to see the global impact of ideas
that leave this city:

#CambridgeUniversity
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Emily Johnson (She/Her) « 2 4

What a fantastic way to report the impact of the campaign! | love

this @
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Nancy O'Neill McHugh « 3rd+ 4

What a fantastic impact report, Rachel, it's fabulous! And
congratulations to all on an incredibly successful campaign

Like - Q Reply Re,

Matt McGregor « 3rd+ &

This looks great!
Like - © Rep
Sue Keogh + 2nd

Love this Rachel - what an incredible impact too!

Like - Q Rep

Kathryn Hageman (S

Love this!

Like - Q@ Reply Re

Livia Harriman

Amazing work Team! Especially Naomi Morris - | know you
worked really hard on this. $%&
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Linda Hanssler Wenner (She/Her) « 2nd 4

Very creative way of reporting on campaign impact, well done
Rachel! | hope you're well

Like - © Reply

Posts by Rachel

Rachel Gardner Dalton - 2n¢

' Higher education advancement communicatio...
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As our "Dear World...Yours, Cambridge” fundraising campaign has officially ended

+ Follow ==
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Building this in Shorthand was a new creative challenge - it's certainly
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tell stories.

d the possibilities for

tch this space

Dear d..Thank You




(&

Bukky Gray 07/09/2022 15:59 @
Truly inspirational, well done to the team pulling this together. Charlotte, thanks for sharing this

Georgina Cannon 07/09/2022 22:28
fantastic - thanks to all for putting this together! love the campaign timeline

08 September 2022

Erin Hall-Westfall 08/09/2022 08:32
This is excellent! Thank you for your hard work on creating such an impactful piece!

Jennifer Shimp-Bowerman 08/09/2022 08:44
I love this!

Aggie M. Osina 08/09/2022 11:44
Amazing and so helpfull Love it! Thank you so much. B

This post helped meet our objective of staff feeling informed and proud of
the role they played in the campaign.
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