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11
COUNTRIES REPRESENTED

If Loughborough was a country it would have finished
SIXTH in the overall 2022 Commonwealth Games medal table

6.8k
NEWS APPEARANCES

415.5k
MULTIMEDIA VIEWS/LISTENS

47
GAMES MEDALS

120+
LINKED ATHLETES/COACHES

39.6k
SOCIAL MEDIA ENGAGEMENTS

67.5k MINUTES OF MULTIMEDIA CONTENT CONSUMED ACROSS ALL 
PLATFORMS - MORE THAN 4x THE LENGTH OF THE GAMES
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END GOAL.
• Successfully engage and raise awareness to our 
student and alumni community, highlighting the 
impressive sporting ecosystem at Loughborough 
University 

• Position Loughborough University academics as 
thought leaders in their respective fields through 
media appearances and additional content streams 

• Create content in line with the University’s EDI 
(Equity, Diversity and Inclusion) objectives, with a 
specific focus on Para athletes

• Encourage our audiences to participate in the 
Games by supporting Loughborough athletes 
competing in Birmingham
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BRANDING.

14.5K
MICROSITE VIEWS SOCIAL ANIMATIONS

VIDEO FEATURES

Consistent branding created by the 
University’s Creative and Print team 
was utilised across web, video, 
social and communications content 
to give the campaign a stand-out, 
University-linked identity that 
projected success.
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PR SUCCESS.
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LOCAL TARGETS.



FUN FACTS.

MINUTES
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PR PEAKS AND DESTINATIONS.

371
BROADCAST
MENTIONS

392
BLOG
MENTIONS 

5850
ARTICLE
MENTIONS

Promotion of athletes’ link to the University was a core strategy 
in gaining mentions in the media through articles and profiles.

Selling in experts and athlete interviews during the run-up to 
the competition contributed, targeting athletes’ local media and 
hosting activation events led to increased news appearances.
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VIDEO SYNDICATION & ADVOCACY

Content, both new and evergreen, was made easily accessible 
for external media sources and athletes in multiple formats 
(full, optimised social and subtitled for accessibility). This 
resulted in campaign video features being embdedded on news 
websites and raw footage utilised on television, such as the 
baton relay event on campus.

Athlete advocacy was at the forefront of our video strategy, with 
content provided to athletes directly to launch first on their 
channels. Links were also provided and athletes were encour-
aged to share the Loughborough University channels on their 
feed to expand the audience. 
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ENGAGEMENT GOLD.

Our audiences were encouraged to participate in the Games by supporting 
Loughborough athletes across the university’s social channels.

League tables, medal celebrations, event countdowns, athlete features, and 
interactive story messaging were extemely popular during the event 
window and built excitement around the Games for those who could not 
attend.
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PODCAST VIEWS/
LISTENS

EXISTING PLATFORMS MAXIMISED.
15.2k
ALUMNI NEWSLETTER VIEWS

Content was pushed out 
to the student, staff and 
alumni network via 
mailing lists.

Supporting social 
media accounts were 
utilised for expanding 
the reach of content.

The established Experts 
in Sport podcast was a 
key content funnel.  
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