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Audience: Alumni 
Objective: Build understanding of why the university is being renamed and build confidence in the path ahead

The Next  
Chapter Begins

FOR ALUMNI AND FRIENDS

Why the 
university is 
taking on a new 
name and new 
commitments to 
c
WINTER

o
 2022

mmunity

Understanding the 
past to shape an 
inclusive future.
As the university seeks a new name, the co-chairs 
of the Standing Strong Task Force unpack 
recommendations for the next chapter

BY SURBHI BIR PHOTOGRAPHS BY ALEX JACOBS-BLUM

THE NEXT CHAPTER BEGINS

Warning: The following features mention racism and colonial violence.
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Joanne Dallaire 
smudging to cleanse 

and purify mind, 
body and spirit.

Through our research and community engagement, 
we learned that the Ryerson name is now causing a 
lot of harm. It is negatively affecting community mem-
bers—students, staff, faculty and others—and it has 
been doing so for a long time. So, it’s no longer appro-
priate to commemorate the legacy of Egerton Ryerson 
through the university’s name when it no longer aligns 

with the university’s values. Renaming the uni-
versity helps us “walk the talk” of our values.2

Furthermore, as a career-focused univer-
sity, we pride ourselves on offering experien-
tial opportunities for our students through 
our community partnerships, and those part-
nerships were being jeopardized by keeping 
the name. Individuals and organizations no 
longer want to be associated with an institution 
named after a colonial figure.

We recommended that the university cease com-
memorating Egerton Ryerson through naming, but we 
did not recommend that we cease to learn about or 
value our history. In fact, a number of our recommen-

dations relate to education and increasing the 
community’s understanding and knowledge 
of Egerton Ryerson’s work and legacy, and the 
history of the university itself.3

2 
Recommendation 
#4: The university 

rename the 
institution in a 

process that 
engages with 

community 
members 

and university 
stakeholders.

3 
Recommendations 

#7 to 10 address 
the university’s 

responsibility 
to educate by 

sharing materials 
to recognize the 

legacy of Egerton 
Ryerson and the 

rich history of 
the university, 

developing a 
plan to ensure all 

academic programs 
contain learning 

opportunities about 
Indigenous history, 

and requiring all 
faculty and staff to 

complete a training 
about Indigenous 

history and the 
Indian Residential 

School System. 

How does the report handle the idea of 
education about residential schools and 
Egerton Ryerson? 
JOANNE DALLAIRE: Community members need 
to do some of their own research and, at the 
very least, read the report. Reconciliation is for 
non-Indigenous people to educate themselves. 
There’s continuing pressure on Indigenous 
People to tell others what to do about reconcil-
iation, but we don’t have all the answers. 

The Truth and Reconciliation Commission’s 
repor t came out in 2015, t he Tr ut h and 
Reconciliation at Ryerson report came out in 
2018 4 and now we have this new report in 
2021. There are many resources available for 
people to educate themselves and look for 

answers, because you’re either part of the solution or 
part of the problem. The true purpose of reconciliation 
is to first of all reconcile within ourselves.

CATHERINE ELLIS: As our recommendations show, we
certainly want to make educational resources more 

readily available to the community. But it’s 
important to remember that there are so many 
resources already out there. The gap is one of 
sincere belief in reconciliation, an understand-
ing of why reconciliation is necessary and the 
power of action by non-Indigenous people. 

I hope one of the things the task force’s
report has done is bring these points home. 

Many people think that reconciliation is not something 
that they are directly affected by or involved in. Our 
report shows that we are directly affected, our actions 

4 
Read the report at 
ryerson.ca/equity/

programs-reports/
truth-reconciliation-
ryerson/community-

consultation-
summary-report-2018/

can reduce harm and we can build a much stronger and 
inclusive community. It’s not a choice anymore. It’s 
something we have to do to have a university that serves 
our community, reduces harm and acts on its values.5 

Three of the recommendations address 
advancing both Indigenous and Black 
scholarship. Why was it important to include 
scholarships for Black students too?
CATHERINE ELLIS: It’s important because the 
legislation that Egerton Ryerson drafted and 
implemented over 30 years, as superintendent 
of education, enabled the creation and perpet-
uation of separate schools and segregation for 
Black students. 

Contrary to some suggestions and rationales 
given at the time, there is evidence that this was not 
what Black families wanted. Most importantly, the con-
sequences of segregated education for Black students 
in Ontario are still with us. They are a contributing 
factor to the inequities in academic achievement, out-
comes and participation in higher education that we see 
between Black students and those from other groups. 

It’s important that we recognize the ongoing harm 
and take action at the institutional level by includ-
ing scholarships for Black students as well as 
Indigenous students, and eventually expand 
them to include other People of Colour.6

JOANNE DALLAIRE: The image we have of 
Egerton Ryerson that has guided his commem-
oration up to now is largely based on the idea 
that he advocated and implemented a free uni-
versal public school system that was open to 
all students, and this was very progressive at 
the time. But there is tension between what he 
said he wanted and what his actions, the leg-
islation and reports he drafted, provided for. 
What these actually provided for was an edu-
cation system that contained multiple types of 
schooling for different types of children identi-
ied by race and gender. 7 This is contrary to the 

way the university operates now—we strongly promote 
women in STEM and create pathways to education for 
students from all backgrounds.

How were Indigenous voices and practices 
incorporated as the task force arrived at these 
recommendations?
JOANNE DALLAIRE: Throughout the work of the task 
force, we were trusted to carry out our mandate from 
an Indigenous point of view. It can take a lot for 
people to understand the difference between 
a colonial construct and an Indigenous para-
digm for doing things, but it worked very suc-
cessfully for us.

An important aspect of Indigenous events 
is the ceremonies—we started and ended 
each meeting with a prayer. This brought a 

5 
The report 
recognizes that the 
university’s identity 
can no longer be 
disentangled from 
separate schools, 
segregation, 
the genocide of 
Indigenous Peoples 
and cultural erasure. 
With a new name, 
the university can 
boldly move forward.

6 
Recommendations 
#11 to 13 urge 
the university to 
further explore 
the feasibility of 
academic units 
for Indigenous 
studies and Black 
studies, strengthen 
efforts to recruit, 
retain and promote 
faculty and staff 
who self-identify 
as Indigenous 
and/or Black and 
establish additional 
sustainable funding 
programs for 
Indigenous and 
Black students.

f

 

 

7 
The task force 
report includes 
historical research 
that outlines reports 
by Egerton Ryerson 
on separate schools 
based on race, 
religion and gender.
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T
released last August, the co-chairs of the task force, 
Joanne Dallaire and Catherine Ellis, unpack these 
recommendations. They reveal how the report stems 
from a deep learning and unlearning of the past, high-
lighting the importance of keeping history alive as the 
university builds a more inclusive future informed by 
current reckonings with racial injustices and systemic 
inequities. 

MANDATE OF the S

HE
tanding Strong (Mash Koh Wee Kah Joanne Dallaire is the university’s Elder (Ke Shay Hayo), 

Pooh Win) Task Force is summed up in the title of its senior advisor, Indigenous Relations and Reconciliation, 
report: “Acknowledging the past, learning from the and a member of the university’s Board of Governors. 
present and looking to the future.” Catherine Ellis is a professor in the Department of 

This strong message from the task force is intended to History where she recently completed a term as chair. 
guide the community through the next chapter of the 
university, as it finds a new name and fulfils the other Why is it important that the university change  
recommendations in the report to reduce and even- its name? 
tually eliminate the structural sources of persistent JOANNE DALLAIRE: This has certainly been a question 
inequalities. on people’s minds for a long while, and it was just time. 

The task force developed principles that guide com- There was a great deal of discussion and concern over 
memoration at the university and provide context the loss of the university’s history, but our goal is to 
around the history and legacy of Egerton Ryerson. spread greater awareness about the past and it got to the 
Thousands of community members participated in point where keeping the name was going to be harmful 
the process through an online survey, community to our future. 
conversations, emails, social media, open letters and We are known to be a university that’s very much 

media publications. The extensive historical in the know and in the now, so this decision was also 
research conducted by the task force in 2021 greatly impacted by the current situation in the com-
was augmented by these community per- munity-at-large, with all the painful things happening 
spectives to form the 22 recommendations in the Indigenous community. We didn’t take this deci-
outlined in the report.1 sion lightly, but it definitely needed to happen.

In a conversation after the report was A common concern that we addressed on the task 
force was that we’re not trying to erase 
the history of Ryerson University. 
We’re adding to its history, its entre-
preneurial spirit and its reputation 
for being modern and in touch with 
the reality of the present climate and 
culture. This name change says that 
we’re progressive, we question what 
we’ve been taught and we move into 
the truth. The name is antiquated now 
and, importantly, it doesn’t convey a 
sense of pride for members of our  
community. Hopefully, our alumni 
will feel that the university still rep-
resents the same values it had when 
they came to it.

CATHERINE ELLIS: This recommenda-
tion wasn’t a short-term response to 
current events, but it certainly is part 
of a global movement that is challeng-
ing the commemoration of colonial 
figures. When the Ryerson Institute 
of Technology was founded in 1948, 
it was the first institution of its kind 
in Canada. At that time, the Ryerson 
name provided credibility and created 
many opportunities over the decades. 
However, that is no longer the case. 

1 
Read the full 

report and 
recommendations 

at ryerson.ca/
standing-strong-

task-force/

Catherine Ellis

https://magazine.torontomu.ca/research-ideas/understanding-the-past-to-shape-an-inclusive-future/
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Audience: Students, faculty and staff 
Objective: Establish an understanding of the breadth of perspectives that will guide the renaming process and commit to a timeline for the renaming

https://www.torontomu.ca/news-events/news/2021/09/president-lachemi-announces-advisory-committee-on-university-renaming/


Next Chapter Website
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Next Chapter Website — Homepage

Audience: Students, faculty and staff and all external stakeholders 
Objective: Provide up-to-date information, resources and materials for community members about the renaming

IABC Awards — Toronto Metropolitan University

Page 1/6

https://www.torontomu.ca/next-chapter/
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Next Chapter Website — Our Process

IABC Awards — Toronto Metropolitan University
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https://www.torontomu.ca/next-chapter/renaming-process/
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Next Chapter Website — Resources
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https://www.torontomu.ca/next-chapter/resources/
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Next Chapter Website — Resources
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Next Chapter Website — FAQ’s

IABC Awards — Toronto Metropolitan University
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https://www.torontomu.ca/next-chapter/frequently-asked-questions/
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Next Chapter Website — Our new name page

IABC Awards — Toronto Metropolitan University
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https://www.torontomu.ca/next-chapter/new-name/


Pre-launch resources and Op Eds 
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Pre-launch resources and OP EDS

Survey launch supported through campus news 
Audience: Students, faculty and staff 
Objective: Encourage community members to provide insight on what the new name could be

IABC Awards — Toronto Metropolitan University

Page 1/7

IABC Awards — Toronto Metropolitan University

https://www.torontomu.ca/news-events/news/2021/11/update-on-finding-a-new-name-for-the-university/
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Survey launch supported through campus news 
Audience: All  
Objective: Provide access to the survey in a way that could be shared digitally to encourage community members 
to provide insight on what the new name could be

IABC Awards — Toronto Metropolitan University
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Social Media
Audience: Students, alumni, prospective students 
Objective: Encourage community members to provide insight on what the new name could be

IABC Awards — Toronto Metropolitan University
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Pre-launch resources and OP EDS

Live Stream with Chair and Vice-chair of Renaming Committee
Audience:  Students, faculty, staff, alumni 
Objective: Provide answers to questions submitted by the community

IABC Awards — Toronto Metropolitan University

Page 4/7

IABC Awards — Toronto Metropolitan University

https://www.youtube.com/watch?v=UoS41Jx0yvg&t=1s
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Pre-launch resources and OP EDS

University Affairs: Update on Renaming  
Audience: Scholars, academic administrators 
Objective: Explain the necessity of renaming within the context of post-secondary institution commitments to EDI and decolonization

IABC Awards — Toronto Metropolitan University

Page 5/7

https://www.universityaffairs.ca/opinion/in-my-opinion/an-update-on-the-renaming-of-ryerson-university/
https://www.universityaffairs.ca/opinion/in-my-opinion/an-update-on-the-renaming-of-ryerson-university/
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 Pre-launch resources and OP EDS

Toronto Star - A new name among other changes   
Audience: Alumni, parents, broader community 
Objective: Positioning of renaming as a single initiative of the university’s EDI and commemoration work

IABC Awards — Toronto Metropolitan University

Page 6/7

https://www.thestar.com/opinion/contributors/2022/02/07/lachemi-a-new-name-among-many-changes-coming-to-ryerson-university.html
https://www.thestar.com/opinion/contributors/2022/02/07/lachemi-a-new-name-among-many-changes-coming-to-ryerson-university.html
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Pre-launch resources and OP EDS

Alumni Influencer Video 
Audience: Alumni, donors, faculty and staff 
Objective: To build excitement and provide reassurance of the ongoing inclusion of alumni and the history of the institution 
in the process of renaming 

IABC Awards — Toronto Metropolitan University

Page 7/7
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https://www.torontomu.ca/news-events/news/2022/04/reflections-from-ryersonians/
https://www.torontomu.ca/news-events/news/2022/04/reflections-from-ryersonians/


Survey Results and Community Update 



Renaming in process

Update on 
Renaming 

March 2, 2022
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Our engaged community 

● 21,820 completed in full
● 9,925 partially completed 
● 1,820 social posts (#nextchaptername)
● 226 email responses 
● 3 surveys sent via traditional mail
● 2,200 unique names



3

What we heard

● Names related to place/location and values/vision/mission 
are preferred by community members 

● Notable persons was the least supported category however 
many community members shared the value of commemorating 
individuals of diverse identities

● While there were a range of name submissions, there were 
common themes and even names 
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Name considerations 

● Many perspectives to consider when selecting a name 
● Community insights helped to establish naming parameters
● Naming parameters will guide the process of name 

consideration
● Names considered from those submitted by community 

members and generated by professional namers
● Name options must be legally ownable and pass a series of 

linguistics and cultural checks 
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Where we are within the process 

● With guidance from renaming firm, the URAC is filtering and 
assessing name ideas

● More in-depth linguistic, cultural and legal screening
● Development of a shortlist of viable name options and rationales
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Timing  
Complete Oct - Nov Development of the community engagement plan

Complete Nov - Dec Community engagement: survey, emails, outreach

Complete Jan Review of engagement findings to develop naming 
categories and parameters

Complete Feb Consideration of names: community and namers

In progress March Develop shortlist: legal/linguistic/cultural screens

Pending End of term Submission of shortlist to the president

Pending Spring/Summer Rollout as we move towards return to campus in fall 
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What can you do? 

● Continue to use Ryerson University until a new name is 
announced 

● Share updates from URAC and the action plan with your 
communities - via social, newsletters, emails etc.

● Reference Next Chapter website for updates
● Compile a list of assets that will be impacted (stationery, logos, 

marketing/comms materials, social media profiles) 
● Send in your questions - we will develop an FAQ resource 

 



Contact us

renaming@ryerson.ca

8



Renaming Launch 
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Renaming Launch 

Newsletter Announcement 
Audience: Staff, faculty and students 
Objective: Share the new name and provide rationale 

IABC Awards — Toronto Metropolitan University

Page 1/7

IABC Awards — Toronto Metropolitan University

https://www.torontomu.ca/news-events/news/2022/04/a-new-name-for-our-institution/
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Renaming Launch 

News Release 
Audience: Media 
Objective: Share the new name and provide rationale

IABC Awards — Toronto Metropolitan University

Page 2/7

IABC Awards — Toronto Metropolitan University

https://www.torontomu.ca/media/releases/2022/04/ryerson-university-changing-its-name-to-toronto-metropolitan-uni/ 
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Renaming Launch 

Globe & Mail — Ad 
Audience: Internal and external stakeholders and general public 
Objective: Promotion of the new name

IABC Awards — Toronto Metropolitan University

Page 3/7

Names matter. They tell the world who we are and what we stand for. 
To be metropolitan is to be defined by big city life – the diversity of  
its cultures, the density of its landscape, and the creativity inspired by 
the proximity of so many people. Join us as we reimagine the future. 

torontomu.ca

Just as our values lead us  
to reimagine the future,  
so do we reimagine ourselves

IABC Awards — Toronto Metropolitan University
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Renaming Launch 

Toronto Star - Why Toronto Metropolitan   
Audience: Media, Internal and external stakeholders 
Objective: Provide insight on the appropriateness and strengths of the new name

IABC Awards — Toronto Metropolitan University

Page 4/7

https://www.thestar.com/opinion/contributors/2022/04/26/why-the-name-toronto-metropolitan-university-reflects-our-schools-values-and-aspirations.html
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Renaming Launch 

University Affairs - Moving Towards Equity   
Audience: Scholars and academic administrators 
Objective: TBD

IABC Awards — Toronto Metropolitan University

Page 5/7

https://www.universityaffairs.ca/opinion/in-my-opinion/moving-toward-equity-hard-questions-shared-conversations-at-toronto-metropolitan-university/
https://www.universityaffairs.ca/opinion/in-my-opinion/an-update-on-the-renaming-of-ryerson-university/
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Renaming Launch 

Social Media Explainer  
Audience: Students, alumni, prospective students 
Objective: Share and explain the new name

IABC Awards — Toronto Metropolitan University

Page 6/7

IABC Awards — Toronto Metropolitan University

https://www.instagram.com/reel/Cc3PXVSpopd/
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Renaming Launch 

Images of Renaming Campus Signage   
Audience: Staff, students and visitors to campus 
Objective: Share the new name and begin the process of placemaking on campus

IABC Awards — Toronto Metropolitan University

Page 7/7



Renaming Strategy Summary 
and Community Update 



Renaming 
Ryerson 
University 

May 25, 2022



Our New Chapter
In April 2022, the university 
announced our new name of 
Toronto Metropolitan University, 
which will be implemented in 
a phased approach. Learn more 
about our next chapter at 
torontomu.ca/next-chapter



3

Context
Calls for change
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The decision to rename the university was made in August 2021 when the Board of 
Governors accepted the final report and 22 recommendations from the Standing 
Strong (Mash Koh Wee Kah Pooh Win) Task Force. 
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The Standing Strong Task Force

○ Broad community engagement 
The Task Force reviewed input from over 11,000 community members after an 
extensive and heavily publicized two month community consultation period. 

○ In-depth historical research 
The Task Force oversaw the research and development of Appendix D: The Life and 
Legacy of Egerton Ryerson which draws from well over 100 cited works. 

○ Extensive learning and unlearning 
The Task Force deepened their understanding of various topics 
related to commemoration, statues and naming by way of 
presentations, institutional reports, media, and other publications. 
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Defining the Renaming Process

In the weeks following the release of the Standing Strong Task Force report 
and the commitment to rename, we:

● developed microsite to be source of truth for all SSTF recommendation 
implementation work 

● committed to announcing a new name for the university within the 
academic year

● established a framework for renaming with executive leadership, an 
advisory committee and community engagement

● appointed the chair, vice-chair and membership of the University 
Renaming Advisory Committee (URAC) that would develop a shortlist of 
names and rationales

● identified the executive lead and project team to support the project 
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University Renaming Advisory 
Committee

The central mandate of the University Renaming Advisory 
Committee (URAC) was to provide the President with a 
shortlist of new names for the university, as well as to 
identify the strategic considerations of the strengths and 
possible challenges associated with each of the names on 
the shortlist.

The URAC reflected a cross-section of students, faculty, 
staff, and alumni in relation to their role at the university, 
their home unit, and their professional expertise and 
experience.
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URAC Process 
● The URAC drew on advice provided by both internal and external research, 

branding, and communication experts
● Conducted three-week long community engagement period open to all - 

submissions accepted through survey, social media, email and mail.  
○ 30,000 responses 
○ 2,600 unique names reviewed

● Reviewed all names through a comprehensive set of community-informed 
naming parameters.

● Legal constraints, search engine optimization (SEO) risk factors, and cultural 
and linguistic concerns also played a significant role in the determination of 
the shortlist. 

● Shortlist to President Lachemi before the end of the winter term



Next Steps

9

Toward our new name



Communication Goals

• Inform all stakeholders of the decision

• Generate excitement and understanding for choice

• Demonstrate a commitment to our core values 

• Enhance and protect the reputation of the university

• Control the narrative and manage potential leaks

Communication Channels

• University newsletter - Ryerson Today 

• Personal phone calls to stakeholders 

• Media exclusive and scheduled op-ed 

• Media interviews

• Direct emails to internal stakeholder groups from 

leadership - faculty, staff, students 

• Webpages & social media amplification

Communications Strategy 



Strategic considerations

● Much anticipated announcement (8 months in the making)

● A number of critics/adversaries who were active in sharing 

their perspective with the media 

● Confidentiality  - in order to limit the potential for leaks the 

communications and marketing teams had to create/draft 

materials, educate community on timing and prep 

spokespeople without knowing the name

● Critical that urls/social handles were secured before 

announcement 

● Not all community members felt renaming the right thing to 

do - not everyone would meet this news gladly - need to 

point to rationale and comprehensive and consultative 

process

Communications Strategy 
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Pre-launch - January - April 2022
● MarComm team worked to develop a pre 

launch communications plan with tactics to 
help educate and build excitement for the 
coming change. 

● Tactics included:
○ Ongoing updates to Next Chapter website 

- source of truth for all name change info 
○ Monthly email newsletter updates to 

community 
○ Op eds in TorStar and University Affairs
○ “In Conversation with Jennifer Simpson 

and Tanya (Toni) De Mello” video 
presentation

○ Alumni influencer social media campaign 



● Material preparation - including Q&As (for president, other spokespeople and 
communications colleagues, government partners), website copy, template 
letters, social media plan and content  

● Media training refresher sessions 
● MarComm planning presentations to internal groups (between Feb. - Apr.)

○ Communications teams from across campus - faculties, zones, student-facing 
teams such as admissions and recruitment

○ Senior leaders - deans and vice provosts
○ Senior support staff - executive directors supporting deans and executive 

leadership team

Pre-launch - January - April 2022



Introducing…
Launching our new name
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● Morning of:

○ All drafted materials (message from the President, news release, messages to stakeholders, updated web content, social 

content) shared with MarComms teams for distribution/posting. Strict confidentiality asked of all staff. 

○ Phone calls to VVIPs 

● Board meeting at 12:00:

○ Final name shared by President Lachemi with Board, passed unanimously

● 12:30: 

○ Globe and Mail given go ahead to publish story (provided 30 min window before university rollout)

○ Next Chapter website updated at the same time as article linked to it

● Approx 1 p.m., all university communications are executed 

○ Message from the President is posted online and distributed via e-newsletter to community members

○ News release posted to newsroom and distributed to local, national and international media

■ Media relations team begin pitching, and lining up interviews for leadership

○ Immediate notice to all identified external stakeholders and alumni (VIPs)

○ Social media amplification

○ Later that day - communications from Chief HR Officer and Vice Provost, Faculty Affairs sent tailored message to staff and 

faculty respectively

Day of renaming rollout at a glance 



Renaming Launch Strategy 
Media

• Globe and Mail Exclusive (April 26) - story breaks

• Media release distributed - CDN & International newswires (president 

available for live interviews with major outlets)

• Toronto Star op-ed by President (April 26 online, April 27 print)

• University Affairs - opinion piece by Provost (May 11)

Website traffic 

• Updated Next Chapter site. Within 24 hours of the announcement:

■ Next Chapter website pages were visited 15,745 times 

■ Ryerson Today articles were visited 28,469 times

Emails

• Over 80,000 to faculty, students, staff and alumni

• Ryerson Today email was opened 40,316 times in the first 24 hours



Globe and Mail Exclusive (April 26)

• Potential reach of nearly 7.24 million readers 

• Carried by 2 other media outlets 

• Generated 4,800 social media shares 

Toronto Star Op-ed (April 27)

• Potential reach of over 6 million readers 

• Picked up by 3 other media outlets 

• Generated 18 social media shares

April 26-May 2 

• Over 3,670 media stories secured (1,020 print/online and 

2,650 broadcast) Total potential reach of 1.35B

Major in-person Media Interviews 

• CBC Metro Morning 

• Global TV news 

• CTV News 

Renaming Launch Results 



Instagram Reels

● 316K views
● 10K likes
● 20K shares
● 1.1K comments

TikTok

● 116K views
● 5.3K likes
● 575 shares
● 315 comments

Twitter

● 1.8K  likes
● 1K retweets
● 346 comments
● 1.9K link clicks

LinkedIn

● 3.5K likes
● 377 shares
● 228 comments
● 10.5K link clicks

Facebook

● 876 likes
● 466 comments
● 318 shares
● 1.8K link clicks

50.3K
Total Social Media 

Engagements

21.5K likes
12.3K shares

2.3K comments
14.2K link clicks

Engagement

Renaming Launch Results



Earned Media Sentiment Social Media Sentiment

Renaming Launch Results
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Keeping the momentum going
● Print and digital advertising campaign with G&M 
● Social media videos with students and leaders 
● Resources for university communicators 

○ Q&A and template letters 
○ logo lockups 
○ Guidelines for copywriting, email signature, web and social media (dos & don'ts)
○ Slideshow and zoom background  templates 

● Removal of some signs (larger plan lead by FMD)  
● Updating priority videos with new name/logo 
● New campus photography added to Media Valet
● Toronto Met marketing collateral (retractable banners, backdrops and 

podium signs) being made available for booking before the fall semester
● Branded merchandise is being developed with the Campus Store for 

convocation
● Brand and digital policy in development 
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Questions? 




