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THE CAMPAIGN FOR UC SAN DIEGO

BY THE NUMBERS (through 6/30/2022)

164,030 122,537 396 52%
S1.4B+ 77% 123 S1B+



THE CAMPAIGN FOR UC SAN DIEGO

PHILANTHROPIC GROWTH AND PROGRESS CAMPAIGN TOTALS

as of 6/30/22
$450,000,000

FY22 TOTAL: $420.2M ——
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“Imagine What's Next" Campaign The Campaign for UC San Diego



FUNDRAISING BY AREA

Bl $1.48B  Health Sciences
B $1.28B  General Campus and Scripps Institution of Oceanography

B $291M  Campus-wide Initiatives




FUNDRAISING BY INITIATIVE

H $2.04B Research and Innovation

H $619M Our Campus and Community

DOLLARS

H $378M Student Support and Success




IMPACT

CAMPAIGN FOR UC SAN DIEGO

315

Scholarship

NEW SCHOLARSHIP
AND FELLOWSHIP

FUNDS CREATED funds
CHANCELLOR'’S SZ]'M
SCHOLARSHIP AND allocated to
FELLOWSHIP scholarships and
CHALLENGE fellowships

184

Fellowship
funds

1,550+

unique donors

2,700+

gifts

ENDOWED CHAIRS

123

New chairs

Since 2012

83

Campus and Scripps
Institution of Oceanography

40

Health Sciences




ALUMNI NUMBERS

1,300%

Alumni Gifts
$17.8M

46,600

Alumni Donors
28,500

Alumni Donors

“Imagine What’s Next Campaign” The Campaign for UC San Diego
2000 - 2007 2012 - 2022
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CAMPUS TRANSFORMATION

CAPITAL PROJECTS COMPLETED OR STARTED DURING THE CAMPAIGN
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LA JOLLA FAMILY HOUSE (2020)

THE TRANSFORMATION OF UC SAN DIEGO

UC SAN DIEGO HEALTH AND HEALTH SCIENCES



ALTMAN CLINICAL AND TRANSLATIONAL
RESEARCH INSTITUTE (2016)
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TED AND JEAN SCRIPPS MARINE CONSERVATION

AND TECHNOLOGY FACILITY (2022) TATA HALL FOR THE SCIENCES (2018)
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RESEARCH AND ACADEMIC ENTRERPRISE
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FRANKLIN ANTONIO HALL (2022) PUBLIC ENGAGEMENT BUILDING (2021) “"’
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RESEARCH AND ACADEMIC ENTERPRISE
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NORTH TORREY PINES LIVING AND i PEPPER CANYON WEST HOUSING (FALL 2024)
LEARNING NEIGHBORHOOD (2020) ‘

THEATER DISTRICT LIVING AND ST Sl et ;S e MESA NUEVA (2018)
LEARNING NEIGHBORHOOD (2023) ot v REA T3¢ NUEVO WEST AND NUEVO EAST (2020)
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STUDENT HOUSING
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UC SAN DIEGO VILLA LA JOLLA (2023) TRITON CENTER
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UC SAN DIEGO PARK &

ALUMNI AND COMMUNITY



CONCORDANCE
BY ANN HAMILTON (2021)
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EPSTEIN FAMILY AMPHITHEATER (FALL 2022)
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HOW WE DID IT

ALL HANDS ON DECK



Planning meetings with
- donors or prospects

Asking donors fortheir _ _ — — _
philanthropic support

Managing and
monitoring budgets

Supporting positive
experiences for our patients

e
Developing reports,
conducting research,
entering data

$3.05

Engaging our BILLION RAISED

225,000
global alumni

The Campaign For

UCSanDiego

Processing, receipting,
accounting, investing,
and reporting on gifts

Helping students
and alumni with
their careers

Creating and executing experiences

Crafting marketing and
that cultivate and steward our donors

communications materials



732\ 500,000
................. ’\_/ gifts processed

. 700,000+
s accounting ledger
@ transactions

5,400+
gift funds managed

(an increase from
2,700 pre-Campaign)

4 300,000
donor reports and
gift acknowledgements

.‘ Foundation Board and Committee meetings

43,000+
680+ ‘ total career advising

nor and alumni en ment, stewardshi .
‘.‘ dono a_da.u engagement, stewardship . appointments held
and cultivation events every year
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f\/ 899 . . 17,750+
business intelligence reports =

. Tritons Connect activations
and lists generated annually

3,200+
total creative projects with partners across Advancement

-’

] 4800t
= giving capacity
T 1S confirmations annually
®e 940+

LIEI? PM liaison meetings with giving officers annually

/\/ 3,500+ .
data imports, updates and system projects annually

54
Advancement department budgets planned

850+
6,800,000 f\_/_ research profiles
direct mail and === and projects annually

e-solicitations sent annually
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o®e 11,000+ o 2a, Nearly 6,800
‘.‘ alumni engage with UC San Diego every year qu ? annual face-to-face visits

with donors and prospects




Thank you!



