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The University of Calgary is a global 
intellectual hub located in Canada’s most 
enterprising city. In this spirited, high-quality 
learning environment, students will thrive in 
programs made rich by research, hands-on 
experiences and entrepreneurial thinking.

By 2022, we will be recognized as one of
Canada’s top five research universities, 
fully engaging the communities we both 
serve and lead.
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FUTURE-FOCUSED PROGRAM DELIVERY

TRANSDISCIPLINARY SCHOLARSHIP

DEEPER COMMUNITY PARTNERSHIPS

Framework
for growth
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• Generates economic activity
• Job creation
• Business creation
• Helping industries evolve
• Creating new industries

• Taking initiative
• Exchanging knowledge 

across disciplines
• Being resourceful
• Learning from experience

Common threads: entrepreneurial thinking
and a focus on community value

Value to
our community

Entrepreneurial
thinking
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MARKET POSITION

The entrepreneurial university.
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Market positions
are not slogans

Market positions are 
clear explanations of how 
you want to place yourself 
relative to competitors.

Slogans are catchy 
mnemonics. Sometimes 
as short as one word, they 
evoke brand promise –
often indirectly.



Start something.
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Brand campaign will have internal, local 
and national elements, sustained 

throughout the year.
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Let’s talk


