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Integrated visuals allow for multi-layered analysis.

&5 428
For example, by using the Donor Population by Status and BAF Donor by Fiscal Year visuals in tandem,

33 388 we can isolate lybunts and view their giving by fiscal year/fiscal year month to determine appropriate

& marketing cadence and overall solicitation strategy based on these specific donor behavior elements.
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Interactive Visuals allow users to further explore other related
data elements

For example, by clicking on the marketing appeal section
of the BAF Donors by Source chart, users can view the
adjusted, relevant donor behavior and donor scale data.
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